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State Table

Audience

Segmentation

Hasn't Opened

Has Opened

Has Clicked

Has Purchased

Customer Data

Campaign v

Any Campaign
Welcome 1
Welcome 1 SMS

View All

Link v

Any Link
*link name*
*link name*

View All

Data Attributes v

Age

Email Address
Full Name
Location
Purchase Date

View All Attributes

When

In this Journey

All time

from...

Any campaign
Welcome 1
Welcome 1 SMS

View All

Examples:
Has opened a specific campaign
Hasn't opened a specific campaign

Hasn't opened any campaigns in this journey

Examples:

Has clicked any link in any campaign (in this journey)
Has clicked on a specific link in a specific campaign
Has clicked on any link in any campaign (i.e.

including not in this journey)

Examples:

Has made any purchase

Has made a specific purchase

Has previously purchased a specific item

Has previously purchased x times

Examples:
Has SMS number

Needs to be able to specify a join
with Activities Table

Needs to be able to specify a join
with Activities Table

Needs to be able to specify a join

with another Table

Needs to be able to use an

aggregate

Needs to be able to specify a join

with another table
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CREATE NEW JOURNEY

¢ REAL-TIME SCHEDULED

Scheduled Journeys allows you to choose an audience, using existing Engage+
filters or creating your own. Customers will all travel through the journey at the

same time, based on a schedule that you define when you publish.

NAME

original Design Infini Abandon Cart Journey

DESCRIPTION

What's needed to start is obvious, but there’s no
clear answer to what’s next.

+ CREATE JOURNEY




Objective Audience

FIRST JOURNEY!

rd will help you begin your first journey, providing a
o that when you're done, you can fill in the details

ce starting point.

easurable goals
you to key Journeys concepts

r journey framework

Review

NAME YOUR JOURNEY

Infini Winback Journey

DESCRIBE YOUR JOURNEY

NEXT

Updated Wizard

The new journey wizard was designed to create
a full journey in less than 90 seconds



© Welcome Objective Audience Review

JOURNEY TYPES

Knowing the type of journey you want to create is vital for your customer

experience. Journeys can be triggered or scheduled.

JOURNEY SCORE

You can improve the design of your journey
in the following ways:

@ Have an Update Journey stepo
& Connect your Start Step to a Neutral Exit

Use a Positive or Negative Exit

Make your journey shorter

How does a customer start your Journey?

9

A Trigger

A Schedule

On a specific date or recurring

BACK

NEXT
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YOUR JOURNEY
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i1 o CHEETAHDIGITAL PRODUCTION ~ ASSETS  DATA  INSIGHTS

n s Campaigns [S Copy of [21.6.3] prod...

~ 7 [21.6.3] prod push_21.6 &

Table: Recipient * Object ID: 14142 « Ref|D: 2635 « Campaign Type: One-Time e Last Saved: 9/11/2023, 8:05:05 AM

B Audience #@ Message

A journey beginning with an event or action

Push Notification
Campaign

Research [/ Wireframing / Testing / Product Design

Q + @ 3 £2 (@ smith&Napa

B Review

Friday, February 1/

12:53

o3

o0 e
r——

SAVE

O Status

Device Preview
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7 PUSH DETAILS

Populate common fields for your message. We could include a little more information to
: H help users orient themselves and get started.
Detalil view P ]

Title

PUSh Details Push notification title

@ Al ASSIST

Message

Push notification message text

@ Al ASSIST

Notification Settings ®

Badge (i0S Only)

Badges show as a small number on the app icon.

Sound

Enter the sound file name if your app contains custom sound files.

Media ®

Add images to appear with your notification.

Enter media URL (https://myimage.png)

Accepted file formats: JPEG, JPG, PNG, GIF, MP4

CHOOSE HOSTED ITEM UPLOAD NEW MEDIA



Detail view

In-App Detalils

IN-APP DETAILS

Deep link to your app to get a more personalized campaign experience for the customer.
We could include a little more experienced users orient themselves and get started.

Title

In-app notification title

@ Al ASSIST

Message

In-app notification message text

@ Al ASSIST

Expiration (@)

Choose the number of days your notification will be available in your App. Maximum days is 100.

Expires In

31 Days at 11:59 PM on the day of expiration

Time Zone: Pacific Standard Time

Media ®

Add images to appear with your notification.

Enter media URL (https://myimage.png)

Accepted file formats: JPEG, JPG, PNG, GIF, MP4

CHOOSE HOSTED ITEM UPLOAD NEW MEDIA



Declaring Splits

First step is to decide how many variations there
are and what elements will be tested.

[ [21.6.3] prod push_21.6 ©

Table: Recipient ¢ Object ID: 14142 « RefID: 2635 « Campaign Type: One-Time ¢ Last Saved: 9/11/2023, 8:05:05 AM

o Cell Tree Testing Elements

ag Cell 3079 —{ SPLIT DETAILS

Configure your split code, settings, and audience sorting

Push Type
@ Push Notification and In-App

O Push Notification Only

O In-App Message Only

Split Code

Cell_3079

Split By

Cell_3079 v

Order By

Random v Ascending v

0

o CHILD CELLS

Configure your child cell details.

Cell Code Percentage
|:| Hold out a remainder cell to send the winning version separately

ELEMENTS TO SPLIT

General Settings Push Notification Options In-App Message Options
[ ] Alertlist [ ] Title [ ] Title

Setup ar



: 2635 ¢ Campaign Type: One-Time e Last Saved: 9/11/2023, 8:05:05 AM

o Testing Elements

SETUP TESTING ELEMENTS

Use this step's bulk editing functionality to configure the testable options of your variants.

Elements to Test

Deduping - A Y

v 83 Cell_3079 Field

Criteria

Select a Filter

Sort By

Do No Sort v

®{ Cell_3079_Cell_1 Field

Criteria

Select a Filter

Sort By

Do No Sort v

=2 Al AnTIA ALl A ~:a1d

Select

Select

3

SAVE

Setup and Launch Campaign

O Copy To All

-0
pre—a4
-0
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Setup Test Variants

After selecting the elements to test, it's time to
edit the variations for testing



o °
[ 7 [21.6.3] prod push_21.6 & L 703 3 | save
Table: Recipient * Object ID: 14142 ¢ RefID: 2635 ¢ Campaign Type: One-Time e Last Saved: 9/11/2023, 8:05:05 AM
Cell Tree Testing Elements o Setup and Launch Campaign 49
o
]
) O Audience @ Message O Review @
v = Cell_3079 D
=
]
5 Cell_3079_Cell_1 Set Report Settings SetTags Do Not Track This Cell ® S
=
° o
[5 Cell_3079_Cell_3 Populate common fields for your message. We could include a little Device Preview %-
more information to help users orient themselves and get started. @ i0S @
[ Cell_3079_Cell_4 (O Android

Title

Friday, February 17 View

Welcome Aboard

@ Al ASSIST O In-App Fullscreen

Media ®

Add images to appear with your notification.

Enter media URL (https://myimage.png)

Accepted file formats: JPEG, JPG, PNG, GIF, MP4

CHOOSE HOSTED ITEM UPLOAD NEW MEDIA

] IN-APP DETAILS

Deep link to your app to get a more personalized campaign experience
for the customer. We could include a little more experienced users
orient themselves and get started. Learn more about In-App
notifications

Title

Wf=ilalalaaT=-WilaTa



Welcome Aboard

Welcome Aboard
Don't m h

Welcome Aboard
Don't mi tonh

N Welcome Aboard Welcome Aboard
Dan't miss out 6 ay vacation plans! It's Don'tn ut on holiday vacation plans! : r
time to plan y: getaway. Time to plan and It's time to plan your next getaway. Time
e to say, but I ra... 0 icket. Then there's... _ t y Clear

Options : Options

Android

In-App
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Existing App NS

A Devoted User Base
For a Proof of Concept @

On Now:

PBS
NewsHour
3:00pm

On Next:
Marketplace
4:00pm
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Added Feature

< KQED

Top Five News Articles KQED S

:;Q Arts & Culture  Critics’ Picks  Affordability Cul

ARTS & CULTURE

Bill Seeking to Improve Pay
for a More Diverse CA Arts
Workforce Lands on
Governor's Desk

° LISTEN 4 min

By Chloe Veltman Sep 16

[] Save Article

Popular news articles to call back to the website
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the '!'akeawai'

with Tanzina Vega

WNYCSTUDIOS XPRX

&) TheWorld

LATEST EDITION

August 26

12:00 PM - 1:00 PM e« Live
Here & Now

Demi Lovato Reaction — Pop star Demi
Lovato has come out as nonbinary, and...

° Play Live Radio

1:00 PM - 2:00 PM
The Takeaway

Trump Organization Investigation —
Earlier this week, New York Attorney...

2:00 PM - 3:00 PM
The World

Eurovision — Ukrainian folk techno;
Balkan rap; a singer dressed as an... angel -

4:00 PM - 5:00 PM
PBS Newshour

L

the Takeaway

WNYCSTI xPRx

% TheWorld

LATEST EDITION

1:00 PM - 2:00 PM
The Takeaway

Trump Organization Investigation —
Earlier this week, New York Attorney...

2:00 PM - 3:00 PM
The World

Eurovision — Ukrainian folk techno;
Balkan rap; a singer dressed as an... angel -

4:00 PM - 5:00 PM
PBS Newshour

. .~ -

What do you want to do with this episode?

Remind Me to Listen

Go to Program Page

Cancel

here

WBUR

12:00 PM - 1:00 PM e« Live

Here & Now

Demi Lovato Reaction — Pop star Demi Lovato has
come out as nonbinary, and now uses they/they/them

pronouns. Here & Now dives into the... Show More

5 ®




Thank you

For your time



